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POSITION DESCRIPTION 
 

ABOUT MIFF 

Founded in 1952 and now in its 72nd edition, the Melbourne International Film Festival (MIFF) is a 
highlight of Australia’s cultural calendar, with a long history of bringing Victorians the story of the world 
through unforgettable screen experiences. Held over 18 days in August and spanning events across 
metropolitan Melbourne and regional Victoria, MIFF is the largest film festival in the Southern 
Hemisphere and the world’s largest showcase of new Australian cinema. 

MIFF returns in 2024 with the most anticipated titles from the world’s greatest festivals – from Cannes 
and Sundance to Rotterdam, Berlinale and beyond – and with its vibrant showcase of the local screen 
sector’s brightest stars. Presented alongside its feature film program are a suite of shorts, cutting-edge 
XR works, galas, special events, MIFF Talks, festival guests, the MIFF Awards and the Bright Horizons 
international film competition: one of the richest feature film prizes in the world. Alongside the 
metropolitan screening program, the festival presents MIFF Regional, MIFF Schools and a selection of 
titles on its streaming platform. 

Alongside the public festival program, MIFF runs industry-focused and capacity-building programs: the 
co-financing fund Premiere Fund, the talent incubator program Accelerator Lab, the screen content co-
production and financing market 37°South, and the Critics Campus program for emerging arts/film 
critics. 

Our Vision: An enlightened, inclusive, engaged society through film. 

Our Mission: To bring you the story of the world through curated and unforgettable screen experiences. 

Core Values: Creativity, inspiration, integrity, independence. 

Filmfest Limited is the parent company that trades as MIFF and MIFF Industry, and is a registered 
charity under the Australian Government’s Register of Cultural Organisations. 

 

ABOUT THE ROLE  

The Graphic Designer plays an instrumental role in MIFF’s visual narrative, designing and delivering 
content to execute the MIFF 2024 campaign. Under the direction of the Head of Marketing & 
Communications, the role is responsible for managing the campaign’s creative rollout across owned, 
earned and paid channels as well as all internal brand assets. Collaborating with multiple teams across 
MIFF, the successful candidate can hit the ground running and juggle multiple jobs, working towards 
tight deadlines in a fast-paced environment. This is an exciting opportunity to join a dynamic team in a 
flexible, rewarding environment. 
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POSITION TITLE Graphic Designer  

CONTRACT DATES & 
HOURS 

0.8 FTE (part-time): from commencement – 17 May 2024 
1.0 FTE (full-time) 20 May – 6 September 2024 

Potential for ongoing work to be discussed at completion of contract.  

Some reasonable additional hours including nights and weekends are 
required to be worked during the peak festival period (July and August).  

This position requires that you can work, and do so mostly in the MIFF 
office, in the months of June to August, during which time no significant 
periods of annual leave are likely to be approved. 

FESTIVAL DATES 8–25 August 2024. Some hybrid work may be possible outside the 
festival delivery period.   

LOCATION Collins Street, Melbourne CBD    

SALARY $80K to $85K per annum (pro-rata) + superannuation 

 

ORGANISATIONAL RELATIONSHIPS 

Reports to: Head of Marketing & Communications  

Direct reports: N/A 

Member of team: Marketing. The Marketing & Communications team is responsible for the 
management and integrity of the festival brand and the development of the festival profile to reach new 
audiences, maintain customer loyalty and maximise box office revenue. This is achieved through an 
integrated festival campaign and targeted communications for individual films, events and program 
strands. The department also delivers marketing benefits to sponsors and partners. 

The Marketing team is made up of the Head of Marketing & Communications, Publications & Audience 
Development Manager, Digital Content Coordinator, Marketing Campaign Coordinator, Graphic 
Designer and Marketing Interns. The team works closely with the Partnerships, Operations, 
Membership, Systems and the Guest teams. 

Key interactions: 

• MIFF staff: Head of Marketing & Communications, Digital Content Coordinator, Marketing 
Campaign Coordinator, Publications & Audience Development Manager, Head of Operations, 
Events Manager, Event Coordinators, Operations Manager, Head of Partnerships, Head of 
Philanthropy & Festival Development, Membership & Philanthropy Manager. 

• External: cinema venues, suppliers, printers, videographers, manufacturers. 
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AREAS OF RESPONSIBILITY AND DUTIES 

Campaign ID   

• Oversee and be responsible for the design and production of all MIFF 
2024 campaign assets.  

• Translate strategic direction into high-quality design within an 
established brand identity. 

• Design and prepare all finished art as required including, but not 
limited to, digital assets, tickets, invitations, signage, advertisements, 
postcards, posters, screen slides, eDMs and presentations.  

• Work closely with the Marketing Campaign Coordinator to receive 
briefs and meet deadlines.  

• Track project delivery and maintain back-up design files. 

Outdoor and signage 
assets 

• Produce print and digital artwork to fit a range of outdoor advertising 
and venue signage outputs. 

Digital assets 

• Produce digital assets for all MIFF platforms including, but not limited 
to, website, eDM, social media, headers, GIFs and animations. 

• Support the Digital Content Coordinator with social media posts and 
campaign content. 

• Work towards a digital-first approach and support digital initiatives 
that may emerge during the festival campaign. 

Advertising assets • Produce advertising artwork to fit a range of print and digital 
publications. 

MIFF brand 

• Uphold visual brand integrity and maintain the consistent application 
of both brand and campaign identity in line with the supplied 
guidelines.  

• Maintain and update brand templates as required.  

Video 
• Work with videographers to ensure consistent artwork for video 

outputs. 

• Basic video editing may be required for stings and social media clips. 

Other  

• Collaborate and strategise with multiple teams or stakeholders on a 
wide range of materials. 

• Perform any other reasonable duties as required by the Head of 
Marketing & Communications. 

Printed Program 
Guide 

• Some work, including final edits, may be required for the MIFF 2024 
Printed Program Guide, as directed by the Publications Manager.  

Reporting 
• Work with the Marketing Campaign Coordinator to provide a brief 

Signage Report. 

• Provide a short Exit Report. 

Maintaining good 
relationships with 

• Contribute to positive staff morale and maintain professional and 
productive working relationships with MIFF core and contract staff. 
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EXPECTED PHYSICAL REQUIREMENTS 

Below is an outline of the expected physical requirements and environmental conditions you will 
likely encounter while carrying out this position. If you require assistance or accommodations to 
work within these conditions, or if you require any more information, please contact 
jobs@miff.com.au.  
 

Primary Actions/Conditions 

• Sitting at a desk 

• Standing and walking at events 

• Some evening and weekend work for events 

• Indoor air-conditioned/heated offices with carpeted floors. Third-floor office with stairs and lift. 
 
Action/Condition Never Occasional Frequent Continually 
Sitting   X  
Standing  X   
Walking  X   
Steps or stairs  X   
Squatting or kneeling X    
Bending or twisting X    
Working at heights <2m (i.e. working 
with hands above shoulder height) 

X    

Working at heights >2m X    
Reaching forwards or sideways  X   

Gripping or grabbing  X   

MIFF staff and 
stakeholders 

• Demonstrate a willingness to assist other staff when necessary. 

• Contribute to a positive working environment. 

• Display respectful behaviour towards other staff members and 
festival patrons. 

• Communicate any problems, delays, risks or concerns to your 
manager immediately and recommend solutions where possible. 

• Maintain confidentiality of all MIFF information and intellectual 
property. 

Adhering to MIFF’s 
Code of Conduct and 
HR policies 

• MIFF is committed to a respectful, safe and inclusive workplace that 
is free from discrimination, harassment, sexual harassment, bullying 
and victimisation. All MIFF staff and volunteers are expected adhere 
to MIFF’s Code of Conduct. The Code of Conduct and HR Policies 
will be provided upon acceptance of the role. 

mailto:jobs@miff.com.au
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Typing on a smartphone, iPad or 
computer 

   X 

Working in front of a screen 
(e.g. smartphone or computer) 

   X 

Carrying of equipment  X   
Lifting floor to waist; waist to height X    
Lifting above shoulder height X    
Pushing or pulling X    
Varied hours and shift duration  X   
Driving (as part of position) X    

 
 

ABOUT YOU  

Below are the key selection criteria for this role. 

Essential  

• Qualification in graphic design, visual communications or a relevant discipline, OR equivalent 
working experience. 

• Extensive experience using the Adobe Creative Suite – InDesign, Illustrator, Photoshop, Premiere 
Pro and After Effects. 

• 3–5 years’ experience delivering design campaigns designed to maximise visitation. 

• Excellent attention to detail and highly organised, with the ability to manage multiple briefs from 
conception to completion. 

• Monitor emerging design trends and work with the team to adopt best-practice techniques. 

• Flexibility and ability to work under pressure with multiple deadlines. 

• An excellent understanding of best practice for content on different platforms and for different 
audiences.  

Desirable 

• Experience working in the arts, culture or festival sector. 

• Microsoft Office, including PowerPoint. 

• Working knowledge of Airtable. 

 

HOW TO APPLY 

To apply for this position, or for any queries, contact Olivia Simon, Head of Marketing & 
Communications, at jobs@miff.com.au with ‘Graphic Designer position’ in the subject line. When 
applying, please include the following: 

mailto:jobs@miff.com.au
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• a cover letter addressing the key selection criteria (no more than two pages) 

• your CV (no more than two pages)  

• a portfolio of previous work (can be included as a PDF or as a link to a website, social media 
account, etc.) 

Applications close at 11.59pm AEDT on Sunday 24 March 2024. However, applications will be 
assessed on a rolling basis and interviews may be organised prior to the closing date, so we encourage 
you to apply promptly. 

MIFF is an inclusive and equal-opportunity employer, and welcomes applications from everyone. We 
especially encourage applications from Aboriginal and Torres Strait Islander people, members of the 
LGBTQIA+ community, culturally diverse people, d/Deaf people, neurodivergent people and people 
living with a disability. 


